Game on
A CLASSIC GAME WITH A NOT SO CLASSIC TWIST

Trigger question:

How can Adidas
engage and unite
people at SXSW?

Solution:

By providing them with
an experience they all can
enjoy and get excited about;

something fun

Even though Sxsw is something for the collective, you
still attend as an individual and socialize with people you
already know. We want to change that.

collaborate

SOCIAL

Game On is a collaborative game, to challenge the visitors –
Both when it comes to physical performance as well as social
comfort zone. It is just like any other interactive game. Except
from one thing: You are the character but you are “blind” to your
environment, and need your teamates to help control the game.
No holding back.

The objective is to get as many points as possible within a
set time frame. The faster the person runs, the further on the
team get and has a chance to gather more points. But the faster
you go, the harder it is to collect points.

CHALLENGE

How it works:
• Team up with 2 friends or
get paired up with some other
nice dudes or dudettes.
• Book a time to avoid standing
in line by simpling “bumping” a 		
booking station with your mobile
phone. Within seconds a tweet will
be sent to you with a time booked
(like booking a tee time at the golf
course but more high tech).

One person is the character
THE OTHER TWO control the game

The Game On World:
Choose between the Arena, the Catwalk and the Street.

STADIUM

At the control box, one is
in charge of the speed of
the game (the treadmill
the character is running
on and the digital environment that is on a screen)
and the other is in charge
of giving the runner the
command to jump at the
right time in order to collect points.

The character

In charge of jumps
In charge of speed

CATWALK

You get points by collecting
adidas logos. You have two
minutes to gather as many
points as possible. The faster the
treadmill goes the further you
get in the game, but it also gets
more complicated to jump and
catch points. What is best? Slow
and steady or fast and risky? Do
not worry, the areas directly
around the treadmill belt will be
cushioned :)

Street

Every day a winner
is announced and
winns a prize. At the
end of the week,
the final SXSW
champion gets
selected.

How this is spreadable:
• When you book a game time, a tweet will be sent to
you and is shown for all your followers.
• The top 5 high scores of the hour
will be tweeted with #AdidasSXSW.
• The top players board will use Twitter names
to encourage an online dialogue between participants.
		• Should be shown in a fun way
– like an old school flight board!
• At the end of each day, the winner
and their prices gets announced on
Twitter and the Game On campaign site.
• The game will be promoted in advance with an online solution on Facebook
telling the users that Game On will become real during SXSW.
• At the end of the week a SXSW champion will be announced.

Why this is suitable for Adidas:
• We all like to play games–And take on a challenge.
• To help visitors make new connections, since it’s 		
easier to talk to new people when you interact and 		
have a good time.
• It’s something for the collective, not the individual.
• It’s fun, easy to use–But still challenging and 			
technically advanced.
• We want to address everyone from techies to as 		
curious early adapters.
• Most important of all: To encourage the SXSW 			
visitors to go all in with Adidas. No holding back.
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